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Size of the Market

e 886,052 International Students Study in the
U.S. (2013/2014 academic year)

e 8.1% increase over prior year

e 5138 Russian Students Currently Study in the
U.S.

* 4.9% increase over prior year

Source: Institute of International Education — Open Doors Report
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Market Summary

 Undergraduate
—370,724/9% of total

e Graduate

— 79,477/8% of total
e Non-degree

— 74,813/5% of total
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http://www.iie.org/Research-and-Publications/Open-Doors/Data/Fact-Sheets-by-Region/%7E/media/Files/Corporate/Open-Doors/Fact-Sheets-2011/Region/Europe%20Region%20Fact%20Sheet%202011.ashx

Russian Students In Detail

2012/2013 Academic Year
Undergrad Graduate Non-degree Optlona.l I?ractlcal
Training
1,906 2,026 380 532
40% 41.4% 7.8% 10.9%
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Fields of Study

Most Popular Fields of Study by Russian Students in Higher Education:

Business/ Physical/ Life Social Fine/ A Engineering
. . . Computer
Mgmt. Sciences Sciences Applied Arts .
Science

28.4% 11.5% 11.3% 9.4% 7.4% 6.8%

Humanities Healt.h Intenflve Education Undeclared Other
Professions English
5.0% 2.5% 1.9% 1.9% 2.7% 11.4%

Source: Open
Doors Data
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http://www.iie.org/Research-and-Publications/Open-Doors/Data/International-Students/Fields-of-Study-Place-of-Origin/2011-12

U.S. Community College System

e 1,123 schools/ 7.4 million students

 Why international students should consider
U.S. community colleges
— Economics/Transfer credits
— Adapt to U.S. and to U.S. education

— Improve English

— Resource:
http://www.aacc.nche. edu/Resources/aaccprograms/mternatlon

ges/studentguide.aspx
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English Language and
Secondary (High) Schools

e More than 72,000 International Students
Participate in Intensive English Programs (IEPs)
in the United States Each Year

e Secondary (High) Schools are Also a Popular
Option
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Secondary Schools

Top nationalities:

Chinese 52.2% German 2.7%
Korean 9.7% Brazilian 2.6%
Taiwanese 3.7% Russian 2.5%
Japanese 3.2% Mexican 1.8%

Vietnamese 2.9%
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Secondary Schools

72% Full-time courses (more than one year)
14% Summer English camps

11% Academic year programs (one year)
3% Short-term programs (up to one year)
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Why Study in the U.S.A.

e Quality
* Choice

* Diversity
e Value

e Flexibility
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Top 500 Universities

146

United States
8 of Top 10 and 16 of Top 20
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Academic Ranking of World Universities (ARWU)

44
39
38
21
19
21
21
19
13
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http://www.shanghairanking.com/ARWU2013.html

Resources for Students

e EducationUSA Advising Libraries

— Moscow
— 8 Other Russian Cities

— http://www.useic.ru/moscow.html

* Resources in Russian
— Overview of US Education System
— Costs and Financing
— ACT, SAT, GRE, TOEFL and GMAT

http://www.educationusa.info/5 steps to study

www.export.gov


http://www.useic.ru/moscow.html
http://www.educationusa.info/5_steps_to_study

Resources for Students

Poccunckana ®epepaumna

ObpasoeaHue B CLUA [NoaroToBKa K 0TLE30Y For Americans

CucTtema obpa3loBaHus

CreumnanuanpoBanHoe I ® [ map | satellite | Hyorid
npodhecchoHansHoe obyyeHne — fdueationUSA e

ciga 108189

Mpouecc nocTynneHua
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MocKoBCKUIA LeHTp BkIn oTKpLIT B 1991 rogy Ans npefocTaBneHus NoCETUTENAM
TOYHOH, NONHOM, 0GLEKTUEHOM K BecnnaTHOR MHGYOPMAaLIMK O BO3MOXHOCTAX 0DyYeHnA
B CoeanHenHbIx Wtatax Amepukin. LLeHTp ABNAETCH 0aHumM 13 450 UeHTpoB
EducationUSA — cepTUdMLMPOBAHHEIX KOHCYNETALMOHHEIX LEHTPOR, PACNONOMeHHbIX
no BCeMY MUY, AEATENBEHOCTE KOTOPLIX OCYILECTBMNAETCA NPY NOAAEPHKE
[ocynapcTeenHoro aenaptamerTa CLUIA. B HacToRAwee Bpema MOCKOBCKUIA LEHTD
ABNAETCA OJHUM W3 KPYNHEAWMX 1 CAMBIM NOCelaeMeIM LLeHTpoMm B EBpasum.

y Moscow EducationUSA
¢ Advising Center on Facebook

eilike | 577

P AT 1
judatip) Moscow
¢ EducationUSA
Advising Center

REGISTER NOW!
EDUSA CONNECTS
LIVE WEBINAR

SERIES ON STEP 4: B

ExeronHo MockoBcKWi LeHTp obcnyxueaeT bonee 3000 nocetutensi.
LLeHTp OTKPLIT 5 AHER B Hedeno U paboTaer no cneayrowemy rpadimey:

* BO BTOPHWK, cpeny W vyeteepr c 12 o 19:45

» ® BNATHUUY C 12 o 17:45

* B cybboty c 11 go 17:00.

MockoBckuit LeHTp «EducationUSA» pacnonoxeH B AMepHKaHckom LieHTpe Ha
TpeTeeM aTaxe BcepoCcMilcKoi rocyaapCTBeHHON BMBNUOTEKN MHOCTPAHHOR
nuTepaTtypsl. Bnikaiwme K Ham CTaHLMM MeTpo - TaraHcKan (Konbuesas NMHUA) 1
Kutain-ropog. OT noboi 13 3TUX CTaHUMIA Ha Tponnerbyce NB3 MoXHO foexaTs 40
0CTAHOBKW «KnHOTeaTp VINM3anoH», pacnonoxeHHoi B HENoCpeaCTBEHHOR BNn3ocTy
oT BUBNUoOTEKK.

Www.uselc.ru
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http://www.useic.ru/

Funding Opportunities
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http://www.tatarstan.americancouncilsnetwork.org/index.php
http://www.tatarstan.americancouncilsnetwork.org/index.php

Student Visas

e \WWe want Russian students

e |t is a myth that we are denying more student
Visas

e Interviews will be in English

— Be prepared to talk about yourself and why you
want to study in the U.S.

Us.
COMMERCIAL
SERVICE

United States of Ameri

of America
Department of Commerce

www.export.gov



Visa Resources

e Embassy Moscow’s Website
— http://russian.moscow.usembassy.gov

 Online Appointment and Visa Info Website

— www.ustraveldocs.com/ru

e SEVIS information

— wwWW.FMJFee.com

— WWW.ice.gov/sevis
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http://russian.moscow.usembassy.gov/
http://www.ustraveldocs.com/ru
http://www.fmjfee.com/
http://www.ice.gov/sevis

U.S. Commercial Service

Promotes U.S. Businesses in Russia

Offices in Moscow & St. Petersburg

Supports Professionalism of Agents

Samuel.Bateman@trade.gov

Diana.Ryan@trade.gov

Us.

COMMERCIAL
SERVICE
United States o

of America

www.export.gov


mailto:Ken.Walsh@trade.gov
mailto:Gulnara.kenzhebulatova@trade.gov

	Samuel Bateman�Commercial Attaché �Diana Ryan�Commercial Specialist�
	Size of the Market
	Market Summary
	Russian Students In Detail
	Слайд номер 5
	U.S. Community College System
	English Language and �Secondary (High) Schools
	Secondary Schools
	Secondary Schools
	Why Study in the U.S.A.
	Top 500 Universities
	Resources for Students
	Resources for Students
	Funding Opportunities
	Student Visas
	Visa Resources
	U.S. Commercial Service

